m Euromonitor
International

4 Euromonitor International. All rights re:




Contents

* Industry Overview

* Industry Trends

m Euromonitor ©2024 Euromonitor Internat ional. All rights reserved.
International




INDUSTRY OVERVIEW

Overview of the Eyewear Industry

Eyewear: The Evolution of the Industry in Retail Value RSP terms S D 1 5 8 b
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INDUSTRY TRENDS

Top five trends in eyewear
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INDUSTRY TRENDS

Luxury and Affordability: The

Quest for Value

Private Label in Eyewear by Category, 2021/2023

USD Million
Unit

7000
6000
5000
4000
3000

2000

Eyewear Contact Lenses
and Solutions

1000

0

m 2021

Source: Euromonitor International, Eyewear Edition 2025

Source: Passport, Eyewear Edition 2025
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INDUSTRY TRENDS

Product and Service Innovations

Affordable Premium
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Pink Rabbit (KR) commits to
affordable premium with its 5th year
campaign
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Enjoyable Customer
Journey
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Saturday’s (ID) expands physical
resence by opening two lifestyle stores

\

Online offers

Central Department Store (TH) uses
promotional offers to lure online
customers

~




INDUSTRY TRENDS

Functional-led Eyewear: Myopia
Control

Prevalence of Myopia for the Top 12 Global Eyewear Markets
% of Population
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Source: Passport, Eyewear Edition 2025
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INDUSTRY TRENDS

Myopia Control Product Strategies

Managing Myopla:
v Confidence |
[ Through Evidence

Wolf Eyewear and HOYA. X
On a mission to curb W(VLF HOYA
myopia.

X Combiging myo
é9a contro pectac{l

Discover thefirst
Myopia Profile podcast
series, exclusively on Wolf Eyewear
Leonard .

e partners with Hoya

in frames
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INDUSTRY TRENDS

Digital Transformation: Al

Areas Where Generative Al Will Have Impact in the Next 12 Months
% of Respondents

Synthesis unstructured and structured data into market and
customer insights

Create more targeted marketing campaigns based on consumer
data
Create, optimize and improve product page images and copy

Analyze customer data to create more intelligent shopping
suggestions

Integrate into travel planning or shopping (eg, ChatGPT for
recommendations)

Build customer service chatbots that can mimic human interactions

Better optimize supply chains with automated order and vendor
management

o

5 10 15 20 25 30 35 40 45 50

Source: Euromonitor Voice of the Industry Survey, fielded September 2024
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INDUSTRY TRENDS

Al Innovation in Eyewear

Optical retailers offer free Al
screening services

Complimentary
Comprehensive AirDoc

Al Fundus screening ‘wortn rm
with purchase of ZEISS SmartLife
Progressive Lenses.

B

Focus Point Group (MY) offers free
Airdoc screening service to ZEISS
SmartLife Progressive lens
customers
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Qchnology to create seamless shopping

Optical retailers use Al in
customer journey

= ey

VISION CENTER

US Zenni Optical (US) introduces Al

experience

Me
>

Smart glasses with Al
innovation
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ta (US) opens pop-up to showcase its Ray-
n Meta smart glasses with new Al features
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INDUSTRY TRENDS

Sustainability and Ethics: The
threat of the second-hand trend

‘Which activities do you do to lead a more sustainable
life?’
% of respondents

Repair broken items

Rent items instead of buying
Buy sustainably produced items
Buy second hand products

Buy purpose driven brands
Repair broken items

Rent items instead of buying
Buy sustainably produced items
Buy second hand products

Buy purpose driven brands
Repair broken items

Rent items instead of buying
Buy sustainably produced items
Buy second hand products

Buy purpose driven brands
Repair broken items

Rent items instead of buying
Buy sustainably produced items
Buy second hand products

Buy purpose driven brands
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Source: Voice of the Consumer Lifestyles Survey 2024, n. 3949

Source: Voice of the Consumer Lifestyles Survey 2024, n. 3949
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INDUSTRY TRENDS

Sustainable Frames and
Sunglasses

Swedish EOE and Balenciaga unite to
launch sustainable sunglasses from
used frames

m Euromonitor
International

Online Second-hand

platforms
r

Online second-hand platform Seecly
launched in France gives second life
to spectacles



INDUSTRY TRENDS

Personalisation: 3D Printing

‘Which of the following technologies impacted
Impacted your business in the past 12 months.’
% respondents

Apparel and Accessories
S
Total
Apparel and Accessories
&
Total
Apparel and Accessories
<
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< Apparel and Accessories
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Source Voice of the Industry, fielded September 2024, n.7743
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3D printing and smart
eyewear/contacts

Researchers in South Korea develop
smart contact lens using 3D printing
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